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Press Release

For Immediate Release

Toronto Production Company, Zapdramatic, Releases

Interactive Animated Adventure Series, Where the Characters Listen

 – And Talk Back

Move or Die Premieres on Sympatico/MSN, Friday April 1

(Toronto, ON) – Tuesday, March 29, 2005 – Since movies first flickered on to the big screen, audiences have held back the irresistible urge to shout, “Don’t do it!” to a character who was about to make a big mistake. Now, that’s about to change with the release of Move or Die, an interactive animated adventure series, which premieres Friday, April 1, 2005 on Sympatico/MSN.

Created by Toronto-based production company Zapdramatic, Move or Die tells the story of Syd and Wilma, two ethically challenged 20-something siblings who encounter a series of escalating moral dilemmas as they travel from Moncton to Montreal. Each time the duo encounter a problem, the audience is invited to suggest what their best course of action might be.

Syd and Wilma respond to the audience’s suggestion with all sorts of persuasive and specific rationalizations around why they must choose the most selfish and irresponsible way around the problem. In other words, they talk back, argue and otherwise make problems for the audience. To bring the story to a successful conclusion, the audience must learn to negotiate with Syd and Wilma, using proven negotiation techniques that are acquired as the storyline progresses.

Each episodic dilemma contained within the storyline was carefully constructed by writer/animator Michael Gibson in association with the Sitt Feld Handy Group, experts in the area of Negotiation and Alternative Dispute Resolution, and partners with Gibson in Zapdramatic. This attention to detail adds a whole new dimension to the fun and excitement of the adventure/road movie.

“The whole idea behind Move or Die,” says Gibson, “is to immerse the audience in situations that can spin rapidly out of control. Audiences are encouraged to learn from their mistakes, to view alternative ways of resolving sticky situations, and ultimately to create win/win solutions.”
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Page 2/Move or Die Premieres on Sympatico/MSN

Move or Die is the first of five new interactive projects to be featured on Sympatico/MSN, Canada’s largest Internet portal, in the coming months. It was produced with the assistance of the Ontario Media Development Corporation’s pl@tform Program, in partnership with the New Media Business Alliance and Sympatico/MSN.

“The pl@tform Program has provided us with a rare opportunity to reach a wide, general audience,” says Michael Gibson. “We especially appreciate the support of Sympatico/MSN who are providing us with an ideal setting to build audience awareness over an extended period of time.”

“Ontario Media Development Corporation (OMDC) is proud to support the development of Zapdramatic’s Move or Die,” notes Chair Marcelle Lean. “This innovative product uses gaming technology to teach the age old skill of negotiation in a new way. OMDC's pla@tform funding program was designed to get these kinds of products to market and out to a wider audience."

"Zapdramatic's innovative approach to online narrative presents a unique new interactive experience that we think many people will find very compelling,” adds Ian Kelso, President of the New Media Business Alliance. “I am excited that we were able to play a role in bringing Michael Gibson's vision to life and making it accessible to such a large potential audience."
(Tentative quote from Sympatico/MSN here) 

Move or Die was written and animated by Michael Gibson and features the vocal talents of Jackie Burroughs, D. Garnet Harding and Jennifer Gould. The soundtrack is by JUNO-nominated recording artist, Danny Michel. The series was honored with the Vortex Prize at the inaugural McLuhan International Festival of the Future.

About the partners:

Zapdramatic (http://www.zap.com)

Zapdramatic is a leading interactive media company based in Toronto, Canada. The company designs and produces online negotiation games, a fun yet challenging way for audiences worldwide to learn and master the fine art of negotiation.

Zapdramatic operates a member supported Web site at www.zapdramatic.com, which attracts close to ¼ million unique users each month. As well, Zap provides interactive services to organizations wanting to develop online learning applications with an emphasis on negotiation, relationship and ethical practices.
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Ontario Media Development Corporation (http://www.omdc.on.ca)

Ontario Media Development Corporation (OMDC), an agency of the Ministry of Culture, provides a wide range of programs and services to stimulate the growth of the province's book and magazine publishing, film and television, music and interactive digital media industries. OMDC's mandate is to build innovation, capacity and competitiveness in Ontario by working with the cultural media industries to maximize opportunities. Ontario's cultural industries contribute more than $5.3B to the economy and generate more than 40,000 highly skilled jobs.
New Media Business Alliance (http://www.nmba.ca)

The New Media Business Alliance (NMBA) is a member-based not-for-profit industry association formed by and for business leaders to foster and promote the growth of interactive digital media content production in Ontario. Through its programs and partnerships NMBA seeks to promote the development and growth of the industry, help companies develop and enhance strategic planning, establish a nexus point of collective intelligence and best practices and communicate the needs of the industry to all levels of government.

Sympatico/MSN (http://sympatico.msn.ca)

(Boilerplate to follow)

###

For additional information or interviews, contact:

Julie Giles, Green Hat Communications

Tel: 416-762-5328 / E-mail: julie@green-hat.ca
(Partner logos to be inserted here)
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